
                                                    For office use only


BE reference number:

BE Connected AWARDS 2017
SUBMISSION FORM

ENTRY DEADLINE: 5.00PM Thursday, July 13th, 2017
Please complete those areas indicated by typing into this document before saving it for upload 

IMPORTANT!  PLEASE READ THESE NOTES BEFORE COMPLETING THIS FORM

1. Please complete in 10pt or 12pt type.

2. Bullet points are perfectly acceptable where appropriate.

3. Your submission should be succinct, factual and relevant to the category entered.  Although you can send supporting material to enhance your entry, this form should be as complete a record as possible.

4. Confidential information for judge's eyes only should be clearly identified as such in this document.

5. Headings 1- 3 inclusive should be completed in NO MORE THAN 1500 WORDS IN TOTAL. A 5 point deduction (from a maximum score of 100) applies for each 250 words over. An Appendix may be added but this should be sent as a separate document.  

6. You may name your business or agency in the write up, but please keep the entry paper low on business or agency branding

7. Do not paste in diagrams, pictures or logos. Your entry may cross refer judges to relevant support materials.

8. If you are entering a campaign in several categories, make sure your submission is relevant to the category entered. 

9. There are 3 obligatory sections below (numbered 1-3), indicative of an average maximum of 500 words per section. Brevity is often successful, so you may want to aim for less than this.
10. It is not essential to show off your agency's work in isolation. Delegation, combination with other agencies and direct involvement by the brand team are often going to help underpin a successful campaign

CATEGORY ENTERED (e.g. 3 – Art at Work Award)

ENTRY TITLE

BRAND/PRODUCT/SERVICE/BUSINESS/AGENCY BEING PROMOTED

Start Date:


End Date:         

NB.  The qualifying period is wide and allows for ongoing work (see the entry main entry form PDF), but please make sure the full results are available – or keep the entry back for 2018
1. YOUR CHALLENGE

Clearly show the rationale behind this campaign/product/work e.g. the trading conditions, the brand or manufacturer's position prior to the promotion. Then state the objectives that the campaign or work or product was expected to achieve. Within this it is a good idea to show why this particular category was chosen for entry.

>>

2. YOUR SOLUTION

Outline the solution employed to achieve, or go beyond the objectives outlined in part 1. If the category criteria requires case studies or campaign examples then sent them out here. If the category requires an understanding of a product or service and how it is applied then set that out here>>

3. WHAT YOU DELIVERED
Reiterate any objectives set out in 1. and how these were met or surpassed (or if not met, explain why), supported with meaningful, robust insight and/or testimonial(s). For event or campaign based submissions, or where relevant, state any key data from the post-campaign analysis that adds weight and credibility to your entry. Outline any additional learnings from the work and note any post-activity conclusions.

>>

4. BUDGET (optional)

Disclosure of budget is often not necessary as each category criteria is specific about the data that it either requires or recommends. However entrants that are keen to show how much they have achieved on a modest or restricted budget should disclose the figure here if it is not already noted in sections 1-3 above. 

>>

PLEASE REMEMBER

THE DEADLINE FOR RECEIPT OF ENTRIES IS 5.00 PM THURSDAY, July 13th, 2017
NOW!  Refer to the checklist on the Entry Details page of the Entry Form to ensure you enclose everything we require to judge your entry.

Remember: Along with your entry you are also encouraged to send as many JPEG visuals as you like (if appropriate to your entry) so that we can illustrate shortlisted campaigns in FMBE magazine.
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